Information can be obtained through various means and one of them is through mobile news (M-news). It is a new concept in searching for information. The information searching emphasis on individual's ability to obtain information using devices such as smart phones with Internet access without being tied to a certain physical location. Thus, this study was undertaken to find out types of news chosen by youth through mobile news: and to identify the relationship between motivating factors in using mobile news with the youth acceptance. The results of the study show that the types of news chosen by youth through mobile news are crime and entertainment. Further, result of the Pearson's correlation test shows that there is a positive and significant relationship between motivating factors in using mobile news and the youth acceptance. In conclusion, it is hoped that the mobile news could be one of the leading learning medium.
INTRODUCTION
The rapid development in new technology has changed the way of youth to obtain information. Previously, information is gained through newspapers, books, magazine and television. Now new technology has provided a new alternative facilities including m-news. Mobile news is a new concept in searching for information. It emphasizes on the ability to acquire information without being tied to physical location information. Information can be obtained at any time either on the bus, in class, and so on using smart devices such as smart phones, laptops, ipad with Internet access. Azlan (2012) stated that the youth frequently use m-news to find information such as journal articles, e-books and other information at any time. This is because the use of m-news gives more flexibility to the youth to download variety of free and paid applications through 'Apps Store' for their respective platforms. They use this to surf the Internet, including navigation on the map in addition to taking pictures, recording video, and so on (Al-Hadadi & Al-Shidadi, 2013 ).
However, the development of m-news has left a negative impact on young people such as cyber bullying and online pornography (Generasi Pengguna, 2013) . This situation will affect the youth thinking and behavioral in the future if it is left uncontrolled. Hence, this research was carried out to achieve the objectives of the study; to find out types of news chosen by youth through mobile news: and to identify the relationship between motivating factors in using mobile news with the youth acceptance.
INFORMATION SEARCHING THROUGH MOBILE NEWS
As known, through m-news information can be obtained at any time as long as the user has their own device such as smartphone, laptop, ipad, with Internet access. Due to the ease of accessing information without the limitations, smart devices are gaining popularity among the youth. According to Nielsen (2012) there are over 7 million smart phone users in Malaysia and half of them are youth aged 18 years and above who reading the news and follow some updates on social media sites like Twitter using their smartphones. Now, Nielsen (2013) reported that the use of smart devices in Malaysia continue to increase as the third highest in the Asia-Pacific region. Youths are interested in using smart devices as a medium for interactive information retrieval (Rafaeli & Sudweeks 1997) , the global nature of accessing information from anywhere (Berthon, Pitt, & Watson, 1996) , the influence of an interesting chart (Sturgil, Pierce & Wang, 2010) , easy access to other chains to expand the search for information (Matheson, 2004; Patterson, 2007) and there are no restrictions on the dissemination of information (Wei, Ven-hwei Lo, Xiaoge Xu, Chen & Zhang 2013) .
Information are as diverse such as the current developments in the country (Mior Kamarul, 2006) , physical activities and enjoyment news (Leen, Jankowski & Heuvelmen, 2004; Mohd Asri, 2002) , accidents and dispute news (Owens, 2007) , trading and sports news (Maier, 2010) , environmental issues such as forest management, water, energy and waste (Mohd Yusof, 2010) . This information can be obtained easily. But Smith, (2011) found that most of the youths use smartphones or tablet computers to get local news and other general information. Purcell, Rainie, Rosenstiel, & Mitchell (2011) , stated that among the information accessed by young people through m-news is the weather, local news, sports and traffic conditions. Youths seek information through m-news because of easier access to information (Sylvia, Hyejoon Rim, & Zerba, 2013) , practical to carry everywhere and user friendly. Although it is said that m-news can provide information rapidly but the influence and impact on society is a concern. According to Mus Chairil, Jamilah & Norazimah (2011) , the use of media that is increasingly sophisticated is actually worrying many parties as anything bribed through media content is not all positive, instead it contains too many negative ones.
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MOTIVATING FACTORS IN INFORMATION SEEKING
Nowadays information is considered as the core of the development of knowledge and formation of young minds. Each individual has their own information needs. Such information can be obtained at any of either using the gadgets or not. However, the use of gadgets such as smartphones, tablets and so forth allow information to be obtained quickly. There are five main factors that motivate young people to find information through m-news according to the Theory of Diffusion of Innovation (TDI) which are, relate advantages, compatibility, trialability, observability and complexity. Livingstone, Bober and Helsper (2005) , found that factors relate advantages and compatibility are the two main factors that motivate young people to find information through m-news. Elements such as information can be accessed at any time are a pull factor of youth seeking information through m-news. This opinion is supported by Kalyani and Abdul Razak (2007) , who argued that the youths interested in finding information through electronic sources because they were influenced by factors relate advantages and observability. While Karimi, Khodabandelou, Ehsani and Ahmad (2014) , stated that the youths find information through m-news is because of compatibility factor as it fits with their lifestyle where the average individual also uses social networks to find information and communicate. M-News allows information to be accessed at any time. Furthermore with the internet access via m-news in various forms such as video, audio, text and animations can be sent and received without being affected by the boundaries of time and place (Sazili, Norhayati, Hamka & Saufi, 2013) .
MOBILE NEWS ACCEPTING FACTORS BY YOUTH
Acceptance is closely related to a person's attitude to accept or reject an innovation. Based on instruments adapted from Gardner and Amoroso (2004) , the acceptance is closely related to the perceived usefulness which means youth believe after using a technology system it will benefit them as they will improve and develop their performance. The second factor is the perceived ease of use. This factor assumes that when using a technological system it will affect them to be as skilled and easy to understand. The third one is the attitude towards using. Based on this factor, youth tend to have a positive attitude when they believe that the use of the technology will improve their productivity and performance. The fourth factor is behavioral intention to use. This factor measures the seriousness of a person's intention to do something as a result of using a system. The fifth factor is perceived complexity which refers to obstacles and problems users faced when they use the technology system. According to Kloping and McKiney (2004) , someone's desire to find information online is influenced by perceived usefulness factor. Researchers found out that young people believe that after the use of a technology system it will benefit them as they will improve and develop their performance. They will identify or try an application provided and decide whether or not it is easy to use thus affect a user to keep on trying and use the system or stop using it. The study by Coleman and Golub (2008) , found out that perceived complexity such as hacking problems affect information searching in m-news. However, a study conducted by Ika, Ali and Mohd Helmi (2013) , found out that perceived ease of use and perceived usefulness are the factors that affect youth information acceptance via social media.
METHODOLOGY
This study was conducted by distributing questionnaire to the respondent. 400 respondents were selected for the study which consists of multiracial youth aged between 20 to 42 years old from various institutes of higher education in Selangor. Youth were selected for the study because: first, they are the age group with the highest usage of M-News via devices such as smartphones and tablets. Based on Nielsen's report (2012), there were 7 million smart phone users in Malaysia and half of them were youth aged 18 to 25 years old. They were the perfect candidates because they will be able to give an answer to the question of the study due to high exposure to Smartphones.
A total of 16 items from five motivational factors such as relative advantage, compatibility, complexity, trialability, and observability were used to measure the motivation factors toward the m-news. Five acceptance factors namely benefits of usage, users' perceptions, attitudes toward usage, intentions toward usage, and barriers on usage were used to measure the mobile news accepting. A descriptive statistics method has been used to test the first research objective. Meanwhile, in order to test the second objectives, correlation tests together with Pearson's' ProductMoment is used in the study.
RESULTS AND DISCUSSION Respondents' Demography
This section discusses the respondents' demography, which include their race background, age distribution and gender. The statistical data on distribution of race, Malays respondents represent the largest percentage of those involved in the study with the highest percentage (40.0%), followed by Chinese (34.5%), Indians (22.5%) and other races (3.0%). For the age distribution presented in Table 1 shows that youth of 19 to 24 years of age (89.9%) exceed the youth who are 25 to 30 years (6.1%). Finally, 55.5% of the samples are females. 
Types of Information Chosen by Youth through Mobile News
Based on the results, Table 2 shows that crime and entertainment information indicates a high percentage. The findings showed that the youths themselves abreast of criminal incidents such as pornography, fraud, prostitution, smuggling, extortion, illegal investment, free sex activity, rape, molestation, drug abuse and so on through smart devices. 
Motivating Factors In Searching Information through Mobile News
To determine motivating factors in searching information using m-news, researchers have used a mean score of which four stages of motivational factors searches categorized into low, medium and high. The highest score shows teens are always looking for information on m-news. Moderate or medium refers to sometimes and lowest scores indicate that youths less find information through m-news, (Table  3) . Based on Table 3 , the interval scale of 1.00 to 1.99 is categorized as low. Mean residing at a scale of 2.00 to 2.99 were classified as medium whilst mean residing at 3:00 to 4:00 scale are concluded as high. The total score obtained can determine the level of response tendency of respondents in each research question (Mohd Najib, 1999) . Table 4 shows the average mean in motivating factors in searching information through m-news is moderate which 2.90 with a standard deviation 0.28 is. The findings show that youth sometimes find information through m-news. At the same time, the study also identifies whether the dimensions of motivational factors influencing information search in m-news. Through analysis, Table 4 had higher mean scores for the relative interest factor (3.09) and observation (3.04). Based on the mean score, it indicates that youth find information through m-news is influenced by two main factors, namely motivation relate advantage and observability. The findings of this study support the research conducted by Kalyani and Abdul Razak (2007) , who argued that the youths are interested in finding information through electronic sources as influenced by relate advantages and observability factors. 
Mobile News Accepting Factors by Youth
Acceptance factors such as the acceptance of perceived usefulness, perceived ease of use, attitude towards using, behavioral intention to use and perceived complexity has been operationalized to get a mean score on a four point scale to measure the overall level of acceptance and in accordance with the dimensions. The level of acceptance is categorized into low, medium and high (Table 5 ). Based on Table 5 , the interval scale of 1.00 to 1.99 are categorized as low. Mean residing at a scale of 2.00 to 2.99 were classified as medium whilst mean residing at 3:00 to 4:00 scale are concluded as high. The highest mean score indicates that M-News is highly accepted by youth. The medium mean score suggest that M-News is acceptable and the lowest mean score shows that m-news is less accepted by youth. Analysis in Table 6 shows the average mean acceptance is moderate with a score of 2.90. The findings indicate that information searching through m-news is accepted by youth. At the same time, studies based on the dimensions were also detailed according to the dimensions. The study reveals that only one dimension which is the perceived ease of use factor is in the high level of 3.09. Based on the mean score, it indicates that youth highly accepted m-news in searching for information because it is a lot easier to get materials, system that are easy to understands, easier to interact, skillful at finding information and it is easy to use. The findings of this study supports Ika, Ali and Mohd Helmi (2013) , who stated that the perceived ease of use are the main factors that affect youth in receiving information via social media. 
The Relationship between Motivations in Information Seeking Through Mobile News with Youth Acceptance
The Relationship between motivations in information seeking using m-news with youth acceptance is studied deeper to find out the strength of the relationship. To answer the second research objective which is to find out the relationship between motivational factors in information seeking with the acceptance of the m-news information, correlation test with Pearson Product-Moment is used. Through statistical analysis, the discussion is made on the basis of the findings associated with theory and previous research. Table 7 shows there is a positive and significant relationship between motivational factors with acceptance. However, the correlation between motivation factor overall with the acceptance is r = 0.470, which according to the norm (rule of thumb) Guilford and Fruchter (1973) , the strength of the relationship is low. This shows that elements of the motivational factors influence the acceptance of m-news by youth. Based on the Theory Diffusion of Innovation (TDI), this became the core theory of this study show that when youth are motivated to seek information on m-news it will also affect their acceptance. As stated earlier that the motivation is divided into five dimensions relate advantage, compatibility, trial ability, observability and complexibility. Each of these motivational factors was also analyzed to determine its relationship with the acceptance by the youth. The results of the study (Table 7) show that there is a positive and significant relationship between relate advantage, compatibility, trialability, observability and complexibility with acceptance although the strength of the relationship is low and medium. The results of this study show that when youth are influenced by motivational factors to seek information through m-news then the search method is increasingly accepted by youth. But interestingly, in this study it was found that very little complexibility factors influenced the acceptance of youth to search information in m-news. Whether it is difficult or impossible youth will continue to use the latest gadgets to find information. 6. CONCLUSION Media acceptance by youth is different and it is influenced by factors that motivate them. In fact, youth always motivate themselves being active in using the media so that their needs are met. Result of this study shows that youth accepted the method of information seeking using m-news because they were influenced by factors that motivates them. It is hoped that the result of this study will be able to assist the youth to find out the valuable information through mobile news.
